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ALMOST HALF OF IRISH ADULTS WHO SAW THE 
GREEN RIBBON CAMPAIGN HAVE BEEN HEARING 
CONVERSATIONS ABOUT MENTAL HEALTH AMONG 
FAMILY, FRIENDS AND AT WORK SINCE THE 
CAMPAIGN.  

78% OF IRISH PEOPLE NOW FEEL MORE 
COMFORTABLE IN HAVING A CONVERSATION 
ABOUT MENTAL HEALTH.  

62% SAY THE GREEN RIBBON CAMPAIGN HAS 
ENCOURAGED THEM TO START CONVERSATIONS 
ABOUT MENTAL HEALTH.  

87% FEEL IT IS IMPORTANT TO CONTINUE TO HAVE 
OPEN CONVERSATIONS ABOUT MENTAL HEALTH 
WITH FRIENDS/ FAMILY/COLLEAGUES IN DAILY LIFE. 
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CAMPAIGN OVERVIEW 

Campaign aim: To encourage open conversation of mental health 

problems in Ireland. 

Target groups:  General population and also encompassing See 

Change target groups of young males, farmers 

and people in the workplace.  

Campaign duration:     May 2013  

Campaign partners:  See Change in collaboration with 80 partner 

organisations 

Distribution partner: Iarnród Éireann 

Media partner:  Newstalk FM 

Principle activity:  Distribution of 150,000 green ribbons free of 

charge  

Grassroots activity:  Community events organised nationwide by 80 

See Change partner organisations and growing 

network of 55 volunteers and ambassadors. 

Online elements: Development of greenribbon.ie, social media 

platforms, engagement tools, online videos and a 

short animation, totalling 123,626 online 

interactions. 

Media and advertising: -Outdoor ribbon installation at Heuston station;  

 -Billboard campaigns in Dublin and Cork,  

-Radio ad series on Newstalk FM.  

-65 print and 24 broadcast pieces in national and 

local media. 

Highlights included: RTE John Murray Show, TV3 

Midday, Newstalk Breakfast.   
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KEY MESSAGING  

 Are you ready to start your conversation? 

Experiencing a mental health problem is simply part and parcel of the ups 

and downs of life and can happen to any of us but the silence around mental 

health stops people seeking help and makes the experience of being unwell 

much harder. It doesn’t have to be this way. 

The chances are that you or someone you know will, go through a tough time 

at some point so why not talk about it and learn how to support each other? 

You don’t need to be an expert to start talking about mental health or have all 

the answers. Sometimes the most helpful thing you can do is to let someone 

know that you are there for them and simply listen. 

Although you can’t solve someone else’s problems, knowing the basics about 

how to support someone can really help you – and them. 

Take your lead from the person themselves and ask how you can help. If you 

think that someone might be experiencing a difficulty, make it clear that 

you’ve noticed that they don’t seem like their usual self and suggest that if 

they ever want to talk that you’ll be there. If you know someone has been 

unwell, don’t be afraid to ask how they are. They might want to talk about it, 

they might not. But just letting them know they don’t have to avoid the issue 

with you is important. 

 
Take the pressure off yourself by not trying to rush to find solutions or 

comparisons. We often fall into the trap of jumping straight in with something 

positive or wanting everything to be ‘okay’ but what the other person really 

needs is to be listened to. It’s okay not to have answers and to say that you 

don’t. 

 
It doesn’t always have to be a big conversation about mental health. There 

are lots of small ways of showing support -just be yourself and listen. Send a 

text or just ask someone ‘how they’re doing’ – and mean it. Little things can 

make a big difference. 

 
Try avoid clichés. Phrases like ‘Cheer up’, ‘I’m sure it’ll pass’ and ‘Pull 

yourself together’ definitely won’t help the conversation! Being open minded, 
non-judgemental and listening will. 
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GREEN RIBBON SINGLE RELEASED IN IRISH CHARTS 

 

Dermot Lambert, former front man with acclaimed Irish band 

Blink released a new single “Hey Sean” to help kick-start the 

green ribbon campaign.  All profits went towards making the 

month of May every year synonymous with challenging the 

stigma of mental health problems. 

   

CAMPAIGN 

HIGHLIGHTS 

BROADCASTERS COLLABORATE ON VIDEO PROMO 

 

Broadcaster Norah Casey joined with Mary McEvoy, 

Diarmuid Gavin, Eileen Dunne, Dil Wickremasinghe and 

Riyadh Khalaf in a guide for   greenribbon.ie to take the 

fear out of taking about mental health. 

 

NATIONWIDE LETS TALK AND WALK EVENTS  

 

The Irish Farmers Association joined forces with See 

Change, Coillte and Mental Health Ireland to organise a 

nationwide series of “Let’s Talk and Walk” family-

friendly forest walk events. The Let’s Talk and Walk 

events took place every Sunday in forest parks in 

Wicklow, Galway, Limerick and Cavan throughout May. 



 

Changing minds about mental health  

 One conversation at a time

PARTY LEADERS UNITE TO SUPPORT THE  CAMPAIGN  

 

The Taoiseach Enda Kenny, Tánaiste Eamonn Gilmore, Micheal 

Martin, Gerry Adams and Maureen O’Sullivan joined together to 

support the green ribbon campaign at Government Buildings.   

 

The campaign team was also invited to brief President Michael 

D. Higgins at Áras an Uachtaráin. 

 

BOX OF FROGS NATIONAL THEATRE TOUR  
 

The hilarious and specially commissioned theatre piece ‘Box 

of Frogs’ embarked on a national tour as part of the national 

Green Ribbon campaign to encourage open discussion of 

mental health. Galway, Carrick-on-Shannon, Navan, Mullingar 

and Thurles played host to actress Mary McEvoy, comedian 

John Moynes and Newstalk broadcaster Dil Wickremasinghe 

who shared their own stories of personal experience with a 

mental health problems.  

 

STORY-SHARING EVENT WITH MARIAN KEYES  

 

In her first public event in 5 years, author Marian Keyes joined 

with TV3's Sinead Desmond for a Green Ribbon story-sharing 

evening Smock Alley, Dublin.  The audience were treated to 

selected readings of “The Mystery of Mercy Close” which 

details character Helen Walsh’s own experience with 

depression with refreshing authenticity and Marian Keyes’ 

trademark wit.  In the spirit of the Green Ribbon campaign to 

get Ireland talking openly about mental health, 

Marian Keyes shared the message of her own mental health. 

story. 
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MARKET RESEARCH BY MILLWARD BROWN LANSDOWNE 

  

Post campaign study: June 2013 

Sample size: 1,019 

Awareness of Green Ribbon campaign: 

 33% of Irish adults are aware of the Green Ribbon campaign.  

 Recall is highest among older population (age 50-64) and those 

working in the home. 

 Recall is lowest among lower incomes and unemployed.  

 A majority of people say they saw people wearing the green ribbon or 

saw the green ribbon at a grassroots level -on the street, in shops, at 

work, at local events.   

 Grassroots placement of green ribbons was more effective than media, 

advertising and online activity.  

Potential for behavioural change: 

 Almost half of Irish adults who saw the campaign have been hearing 

conversations about mental health in Ireland since the campaign. This 

is highest among the older demographic (via the workplace) and the 

U35’s (via family).  

 People living in rural settings and Conn/Ulster are more likely to have 

heard conversations since the campaign. 

 44% have heard colleagues in work talking about mental health since 

the Green Ribbon campaign. 

 52% have heard family and friends talking about mental health since 

the Green Ribbon campaign. 

 62% say the Green Ribbon Campaign has encouraged them to start 

conversations about mental health.  

 78% now feel more comfortable in having a conversation about mental 

health. 
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CONCLUSIONS BY MILLWARD BROWN LANSDOWNE 

“A third of Irish adults surveyed are aware of the Green Ribbon campaign (33%). 

Awareness of the Green Ribbon campaign is higher among the older 

demographic 50-64 (37%), those of an ABC1 (38%) and those who are working in 

the working (37%). The Green Ribbon campaign does not appear to be resonating yet 

with those who are not employed and from a DE background.   

The Green Ribbon campaign is cutting through well with nearly four in ten saying that 

they have seen, read or heard some element of the campaign and one in five who say 

they have seen, ready or heard at least one element of the Green Ribbon campaign at a 

‘grass roots’ level i.e. At local community events, seeing vendors handing out ribbons, 

ribbons available at train stations, at work or in shops. It would appear that wearing of 

the green ribbon is what is grabbing most attention and driving the majority awareness 

of the campaign. 

Cutting through most strongly: Of those who have seen ‘any’ element of the 

campaign the cut through is particularly high and appears to be really hitting home 

among the older demographic (50-64), those living in Connaught/Ulster (46%), those 

of an ABC1 background (46%) and of course cut-through of the campaign is 

considerably higher among those who have already heard of the Green Ribbon 

campaign (95%). 

The campaign does exceptionally well at getting people on board. Those who are 

aware of the campaign strongly endorse the positive strands within this campaign with 

nearly nine in ten agreeing that the Green Ribbon campaign is a good idea. Endorsing 

this very highly are those aged under 35. Mental health is widely publicised at present, 

and those under 35 feel there is importance in having open conversations about mental 

health with friends, family and colleagues.  

Has an impact been witnessed? Over half of those who have heard, seen or read 

about the campaign say they have heard friends and family talking about mental 

health. A positive and encouraging out take from this campaign. Detail is not what is 

important at the moment, more so that people are talking openly. 

Conversations in work about mental health are also high with just under 1 in 2 hearing 

colleagues talking about mental health. Increased conversations about mental health 

can lead to help reducing the stigma attached to this subject area.  

Attitude and Behaviour change? Are Irish adults recognising a change in themselves 

after this campaign?  The campaign seems to have enabled Irish adults into removing 

any stigma around mental health and openly discussing the topic comfortably. Along 

with other media activity, the campaign appears to have had given sound and volume 

to conversations on mental health via encouragement particularly among those in rural 

areas and within Conn/Ulster region.”  

 

 

 

 


